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THE CONTENTS OF THIS ISSUE IS SUMMARIZED IN ENGLISH BELOW

Innovation of Shizuoka Tea Industry by Connecting
Green Tea with Tourism
Kunihiko IWASAKI

The consumption of loose leal green tea is decreasing year by year. So, many tea producers, tea whole-

salers, and tea specialty retailers are in decline. In particular, Shizuoka tea industry, which is the largest in
Japan, is in poor condition. Innovations are necessary to revitalize the industry.
We propose a shift in the perspective from "Selling Shizuoka's green tea" to "Marketing Shizuoka which has
green tea". It means that "marketing the place", not "selling the product". For marketing the place, tourism
has become one of the best ways. This study aims to present implications for the innovation of green tea
producers in Shizuoka using tea related-tourism. For this purpose, we have conducted a quantitative con-
sumer survey. Results indicate that there is a large potential for tea-related tourism; and "Relaxation",
"Communication with local people" and "Scenic green tea fields" are important factors in attracting consumers
who would want to visit Shizuoka as a green tea place.





