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Can Image Type POP Advertising Stimulate Consumer Behavior?
. A Field Experiment at a University Campus Festival
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THE CONTENTS OF THIS ISSUE IS SUMMARIZED IN ENGLISH BELOW

Can Image Type POP Advertising Stimulate Consumer Behavior?
: A Field Experiment at a University Campus Festival

Mariko YAMASAKI
School of Management and Information, University of Shizuoka

Abstract: We conducted a field research on consumer behavior at a school festival. We examined whether
POP advertisement would motivate unplanned purchasers into buying the goods. We had four types of
menus, two with POP advertisement and two without. Over the course of two days, our findings indicated
that the sales of goods with POP advertisement menu showed better sales than those without the POP adver-

tisement.



