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Abstract:

This study shows how Social Value Act is operated in local governments; Bristol council, which works
hard on realization of the idea of Social Value Act, is our case study. Our hearing survey shows that Bristol
council is one of leading-edge local governments which evaluate social value. By offering the definition of
social value and how to estimate social value to commissioners and providers of public procurement, it
encourages all kinds of providers to participate in public procurement with social value. This study also
shows the current quantitative estimation methodology of social value in monetary term. We indicate its
problem of reliability, adequacy and estimation cost by reflecting the implication of research field of cost
benefit analysis in public project appraisal. It is important to determine what kinds of operations are
appropriate for quantitative estimation and how much operating expense is the quantitative estimation result
meaningful.
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